Creating a food citizen world
A TOOL K I T

Bringing people together is the first step. We then need to nurture
the relationships that form and bring a sense of belonging and
shared experience into the mix.

Our organisations and projects are made up of people on whom
we rely. Investing in them by paying the living wage, training,
supporting, upskilling, and empowering is a way to build capacity
and momentum across the movement. Every positive investment we
make multiplies the potential for positive change.

Divine Chocolate brings their farmers and board directors together
regularly to nurture their shared sense of community.
Be Enriched brings together the neighbourhood,
creating a shared experience around food.

This can be done through mentoring programmes like COOK’s
RAW Talent initiative, or providing platforms to grow like
The Pret Foundation Rising Star Programme, or offering trainee
placements as per Better Health Bakery.

The Soil Association’s Get Togethers bring people together across
generations around a meal, nurturing intergenerational relationships.
Participatory City provides free space for residents of
Barking and Dagenham to create collaborative businesses and
projects that make everyday life better for everyone.

Investing in your local community is equally as important.
Preston City Council and key partners prioritise local procurement,
following the principles of Community Wealth Building.

The Fork to Farm Dialogue created a Community of Practice for
hosts to support one another.

We can’t build a food citizen
world alone. We must work in
collaboration between organisations
and across the movement, to learn
from one-another, support each other
and move forward together.

Connections are formed by
allowing people to gather, in both
online and physical spaces.
Food is a great tool to do this!

Furthermore, we can invite any food
citizen to collaborate alongside us.

There are many networks out there that
bring like-minded people together. For
example, the B-corporation community
has an online platform for different
departments to share knowledge,
help one another and provide
mentoring support for employees of
the member organisations.

One way of doing this is by creating
ambassadors like Tony’s Chocolonely
or the Children’s Future Food Inquiry.
Meanwhile, The Co-op created a
space to deeply listen as a strategy to
collaborate and bring new ideas and
organisations like Riverford
share power and decision-making
across its employees.

The Oxford Real Farming Conference,
which takes place every year in
January, is an incredible celebration
and manifestation of what passionate
people can build together and is an
inspiring way to start the new year.
Some organisations are all about
making new direct connections
between different people, like chefs
and farmers through Foodchain.

We care for and support each other,
particularly future generations and
those that are marginalised.
We share our assets, skills and
resources, and make room for mistakes.
The Food Teachers Centre is a
platform for food teachers across the
UK to exchange best practice, gives
advice and support each other.

Sharing our story gives others
the opportunity to learn from our
successes and failings, and encourages
them to join the movement.
Sustain’s Food Power annual
conference brings together activists
and people with lived experience
of poverty to share challenges and
innovations.

Moving away from a solely
consumerist mindset will take time
and requires us to notice, call out
and tweak instances in which we see
people treated only as consumers.

Before we even consider how we engage our audiences, we are
clear about the intentions of our actions, in our work, and across our
organisations. The clearer we are about why we do what we do, the more
we can inspire others to join us and be part of the change we want to
see. There are many purpose-led organisations to take inspiration from:

This could mean paying attention to
instances when we may refer to our
members or audiences as consumers,
as well as constructively calling out
others who do too, and offering
alternative language that is more
empowering (e.g. talking about people
as ‘food citizens’ or simply ‘people’).

Incredible Edible wants to make it easier for all people to live incredibly.
BrewDog is on a mission to make other people as passionate about
great craft beer as they are, and they clearly state what they believe in.
Foodchain wants to democratise the food supply chain.
Rebel Kitchen wants to redefine health.
COOK foods wants to nourish relationships.

Language has tremendous power.
It does more than just communicate
information. It engages us in many
ways, leading to a multitude of
conscious and unconscious responses.
Reviewing our comms using the
Food Citizenship Comms Toolkit is
the first step to turn our senses to the
language we use in our organisations.

Together, we are the food citizenship movement.

Join us in taking actions to create a food citizen world together.
Help the #FoodCitizenship movement spread and flourish.

www.foodcitizenship.info • #FoodCitizenship
C U R AT E D B Y

